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A team made of world class experts
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Gold shines as an investment in India

Gold remains the main component of investors asset allocation in India

Total savings
per household
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Source: World Gold Council

India represents 23% of the world’s gold consumption

Year 2018 – Jewellery, Bars & Coins total consumption

India 
(760tn)

China 
(1,058tn)

Middle east 
(259tn)

Europe 
(245tn)

Americas 
(212tn)
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Sources: India Brand Equity Foundation and statista.com

Retail investors pay a hefty 
premium: between 5% and 

20% above IBJA prices

Only 90 million 
customers will have 
purchased gold online by 
the end of 2019 

Digitalisation of gold is ripe for innovation and growth 

Internet users keep increasing due 
to cheap access to data:

560M (2018) – 829M (2019) 

The number of smartphone 
handsets is reaching new heights:

684m (2016) – 813m (2019) 

The Internet economy will double 
by year 2020:

$125m (2018) – $250m (2020) 

A market bound to 
explode

An opportunity to 
improve prices
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Indian 
Gold 

dealer 1

Introducing Goldex
Indian 
Gold 

dealer 2

Indian 
Gold 

dealer 3
Indian
Gold 

dealer 4

Trading API

The Goldex Marketplace

Smart Order Router

Retail
B2C

Smart app

Distributors
B2B2C

Trading API

Institutions
B2B

Trading API

Gold always insured & 
stored at Brinks in India

Retail customers can 
choose provider when 

requesting delivery 

Best Price    Buys & Sells Best Price  Buys & Sells Best Price    Buys & Sells

Single consolidated price
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Increase sales & revenues for free Increase client reach for free

Post best prices anonymously 
without cannibalisation

The first neutral 
marketplace

Be part of improving demand, 
transparency and innovation in gold 

investments

Why gold dealers join Goldex?
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Why retail clients like Goldex?

Price discovery in one single place: 
no need to shop around. Best price 

when buying and selling 

No minimum investment required: 
buy and sell from 1 rupee. 24/7 & 

365 days available.

Accumulate gold with total peace of 
mind: gold is 100% physically 

backed, insured and in Brinks vaults

Make informed decisions: all the 
charts, news and trade 

recommendations in a single app
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Why Institutions & Distributors like Goldex?

Price discovery in a single place. The 
Smart Order Routers are neutral and 

agnostic towards dealers.

No need to connect to multiple 
players: simplicity achieved via a 

single connection. Goldex takes care 
of all the technology and custody

Distributors can beat competition by 
offering best prices to their own retail 

customers. No need to disclose Goldex

Distributors keep their customers 
confidential.  They interact with the 

distributor’s own app or portal
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We want to talk to you…

If you are a gold dealer 
who wants to improve 

sales by joining our  
marketplace

If you are a VC, a 
Corporate or a High 

Net Worth who 
wants to become a 

shareholder 
investor in Goldex. 

If you are either a 
trading institution or a 
distributor in the retail 
market and want to 
improve your gold 

offerings
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www.goldexapp.com

Sylvia Carrasco

Tel: +44 7920 851 111

scarrasco@goldexapp.com

Hiren Chandaria

Tel: +44 730 581 9999

hchandaria@goldexapp.com

DISCLAIMER This presentation contains confidential and privileged information and is intended solely for the recipient(s). Any form of reproduction, dissemination, copying, disclosure,
modification, distribution and/or publication of this presentation is strictly prohibited. This presentation is for informational purposes only, and should not be construed as a solicitation or offer
or recommendation to invest in Goldex Technologies Limited or any of its products or subsidiaries.

Join the rush. Become a pioneer.
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